No Isolation
The company on a mission to end loneliness
and social isolation
No Isolation designs, manufactures and markets user-led devices that help
excluded groups – such as the elderly and children with long-term illnesses –
reconnect to society.
With its user-centered design approach, No Isolation has become a leading
proponent of ‘warm technology’ – defined as technology that seeks to
accommodate human behaviours and meet emotional needs, rather than
replacing them. Rather than being adapted from existing tools, warm
technology communication products are built from scratch, with the specific
needs of niche user groups as the key building blocks. The result is a highly
targeted communication tool that generates a ‘warm’ feeling of connection and
belonging.
This entails a research process rooted in direct engagement with potential
users, makes sure the design solves the right problems, and results in a
product that is accessible and intuitive to use. Warm tech doesn’t demand
anything of the user, it simply makes their life easier.

The problem of loneliness
Across the modern world, loneliness is a serious and growing societal and
public health issue that can affect anyone, regardless of demographic, age or
education. The effects of loneliness – and the social isolation that often causes
it – can be profoundly damaging not only to our mental health, but to our
physical health as well.
According to research conducted by the Campaign to End Loneliness in
the UK, the health impact of loneliness is comparable to other high-profile
risk factors such as obesity, air pollution and smoking, increasing mortality
by as much as 26%. Lonely adults are more prone to high blood pressure,
heart disease, depression and dementia. In younger people, prolonged social
isolation can result in poorer educational outcomes, reduced self-esteem and
psychological distress in later life.
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After 2020 – a year in which the pandemic necessitated a series of lockdowns
worldwide – the impact of loneliness and isolation has been felt more widely
than ever before. No Isolation believes that, for all the talk about technology
pushing us apart, warm technology can also be used to bring us together,
easing or even eliminating loneliness and extending lives as a result.

AV1 – keeping kids connected to the classroom

In a typical year, an estimated 72,000 children in the UK are out of school due
to long-term illness. Launched in 2016, AV1 is a robot avatar that acts as a
child’s eyes, ears and voice in the classroom when illness, disability or mental
health conditions prevent them from being there in person.
AV1 was conceived in response to an encounter between No Isolation founder
Karen Dolva and a woman who had lost her child to cancer. While her daughter
was ill, the physical pain of the illness and treatment was secondary to the
social isolation she suffered as a result of being separated from her school and
her friends. Dolva set up No Isolation with the aim of helping children in similar
situations maintain a connection to their education and social life, when illness
or disability would otherwise have prevented them.
Developed in collaboration with children, teachers, scientists, families and
the St Olav Hospital School, AV1 is an app-linked device fitted with a camera,
speaker and microphone, that opens up a two-way audio and one-way visual
channel between the student and their classmates, allowing them to learn
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alongside their peers, and maintain social contact with their friends, without
obliging them to appear on camera themselves – which can often be a source
of concern and/or discomfort.
Standing 30cm tall and weighing 1.5kg, AV1 sits neatly on a desk, or can be
easily carried by friends in the playground. Two motors enable AV1 to raise
and lower its head or revolve up to 360º, enabling the student to see and hear
everything going on in the classroom; and 4G and WiFi connectivity ensure it
can function both indoors and out.

Today, AV1 is provided to children with illnesses and/or disabilities by 27 local
authorities in the UK and is used by more than 500 young people. In 2020, AV1
allowed 1,500 students across Europe to attend 20,000 school days that they
would otherwise have missed.

“[AV1] enabled one of my students to take six GCSEs this

summer who previously hadn’t been in full time education for
years. It’s a marvellous, inclusive device – highly recommend it to
all schools.
– Louise Clancy, Head Teacher at Canbury School, London
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Komp – digitally connecting the
analogue generation

In 2017, following the successful adoption of AV1 across Europe, No Isolation
turned its attention to a demographic at the other end of the spectrum. KOMP
is an intuitive digital-communications computer for those who grew up in an
analogue world.
Approached by the Norwegian Cancer Society and asked whether AV1 could
be used to support elderly cancer patients, No Isolation saw the need for a
communications platform bespoke to the needs of older people and others
for whom the demands of digital technology proved obstructive. Many older
people are cut off from digital social networks – and therefore their own
families – by overcomplicated devices and digital barriers such as the need to
remember passwords, small screens, and unresponsive touchscreens, caused
by dry skin on fingertips and reduced circulation.
With a single rotary button (a mechanism familiar to anyone who has ever used
a wireless radio), Komp allows its user to maintain contact with family and
friends by receiving video calls, messages and photos shared via a secure app.
The device features a wide high-definition screen, clear high-volume audio and
WiFi connectivity. The design is kept deliberately simple to make sure there
is no possibility for human error and that the communication experience is
always seamless and hassle-free.
Since Komp’s launch in June 2017, around 3.5 million moments have been
shared to the device.

No Isolation
Press Release
June 2021

4/10

Spokespeople
Harriet Gridley – UK Director

As the UK Director of No Isolation, Harriet works to enable and encourage
conversations around mental health, and the impacts of loneliness on the
individual and society as a whole. With a background in urban sociology and
experience in tackling civic challenges through tech innovation, Harriet strives
to build communities and bring about positive social change.
How did you come to be part of No Isolation?
At university in Amsterdam I was glued to the hip of Anna Holm Heide, with
whom I shared a passion for equality, politics and justice. When we graduated
we both left the Netherlands and returned home – Anna back to Norway
where she joined Karen, Matias, and Marius in setting up No Isolation; and I
back to the UK where I joined a young social business called Spacehive that
sought to empower communities through civic crowdfunding.
Through delivering projects such as Crowdfund London with the Mayor of
London I became inspired by how business could be a positive vehicle for
societal change, and I also saw how toxic social isolation in the city could
be, and why there was such a great desire for more community spaces. I was
watching Anna and No Isolation from across the North Sea, and so when No
Isolation decided to open an office in London I was excited to join that journey
and help bring it to fruition.
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How serious a problem is loneliness in the UK?
Loneliness is a serious and growing problem in the UK, affecting our physical
health and wellbeing, as well as the public purse.
For a long time we have taken social interaction as a given, but as societal
structures shift, populations grow and the climate changes, we must take steps
to protect the means through which we can find genuine connection with one
another. Without it, we risk not only our personal health, but the health of our
democracy and the future of our society.
Some people believe that loneliness is a bigger issue in Northern Europe
because they have higher volumes of people living alone. But it is important
not to infer an increased likelihood of loneliness from this. Loneliness is the
result of a mismatch between desired and actual levels of social contact; it can
affect anyone at any time.
What three things would you recommend we can do to end loneliness in
our society?
First, we should try to remove the stigma attached to loneliness; the shame
attached to being lonely can lead to deeper feelings of isolation. We need
to encourage people to talk about the issue. In addition, we need to build a
mindset of similarities as opposed to one difference. As the late Jo Cox said,
we have far more in common than that which divides us. We should help
children to identify and nurture the similarities they find between themselves
and others from a young age.
Second, we need the government to acknowledge social contact as a
paramount human need, and to then prioritise access to social connection
through every department and programme, from architectural infrastructure
to public service offerings, to ensure everyone, regardless of their ability,
has access to social contact if they desire it. (We want social interaction to
be acknowledged as important in its own right. Currently at No Isolation we
must package our products up as tools for remote education or remote health
monitoring. However, the truth is they are tools for social interaction, but there
isn’t a public sector interest in this in and of itself, so we must focus on the
secondary positive effects of our solutions, namely improvements to health
and education.)
Lastly, we must see technology as a helping hand in the battle against
loneliness. Contrary to widespread opinion, not all tech has to exacerbate
feelings of isolation. By teaching the importance of warm-technology design
principles, and focusing on the user’s needs rather than profit, I’m confident
we can tackle this challenge.
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What makes No Isolation’s design approach especially suited to solving a
problem like loneliness?
Loneliness is subjective, and has myriad causes and effects. To solve it, one
cannot take a blanket approach. No Isolation’s research-focused and userexperience-led approach to design means subtleties are identified and
accounted for early on, and the product is never compromised by unnecessary
features or data-privacy weaknesses.
What impact have a) AV1 and b) Komp had in the UK so far?
As of today there are more than 500 AV1s in use across the UK. That is 500
children and young people who feel an increased sense of belonging and hope
for the future. As AV1 is a product that influences education and childhood
development, the impact of AV1 is longitudinal – it affects their future life
and prosperity for decades to come. What we now know definitively is that
AV1 improves attendance, boosts attainment, and enriches the personal
development of young people who were previously unable to physically attend
school.
Komp is used by more than 1,000 adults in the UK, meaning approximately
8,000 family members are now using the Komp app. During lockdown, Komp
made connecting to loved ones easy, which was of immeasurable value to
family members spread around the world. For the Komp users themselves,
being kept in the family loop brings great comfort and joy, and has been shown
to reduce the chances of developing dementia, anxiety, and even heart disease
or stroke.
In what ways has COVID changed people’s understanding of loneliness?
The pandemic has given everyone a taste of what a life in lockdown is like. It
has increased public empathy towards those who can’t physically go to work
or school, and it has led to increased virtual accessibility options, be that for
online events or social evenings with friends.
However it was just a taste, and in a few months most of us will return to the
office or to school. Many thousands of people will be left with the memory
of what it was like to be a part of that ‘normal’ online life for a year, and the
memory may in fact make it even harder than it was before.
Fortunately, the pandemic has led to an increased awareness of the dangers
of social isolation so we are delighted to see an increased engagement with
tools, solutions and programmes that help tackle loneliness, including at a
governmental level.
What does ‘warm technology’ mean to you?
Warm technology helps bring people together to experience genuine
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connection with one another. It’s a term we use to describe products that are
specifically designed to give those at risk of social isolation and loneliness
access to engaging communication experiences. Instead of adapting existing
tools such as Skype, warm technology products are built from scratch, with
the specific needs of niche user groups as the key building blocks. The result
is a highly targeted communication tool that generates a ‘warm’ feeling of
connection and belonging.
To me it means levelling the playing field by increasing access to vital services
and, importantly, helping people from all walks of life to connect with one
another despite differences in ability.
What does No Isolation’s pledge to put impact above profit mean in reality?
No Isolation’s purpose is to reduce social isolation and loneliness, and we will
always put this purpose above everything else, in all decisions we face.
We want to prove that you can deliver sustainable social change through
a business model like ours. With the future profits we make, we become
better equipped at fighting loneliness, and can invest in further research and
development for new products for different user groups.

Karen Dolva – CEO and co-founder

Karen studied computer science and interaction design at the University
of Oslo, began her career at StartupLab Oslo, and went on to co-found the
user-experience consultancy UX Lab during her final semester, where she
specialised in digital user experiences. She was inspired to found No Isolation
by meeting Anne Fi Troye, who, after losing her own daughter to cancer, was
determined to improve the lives of children in hospital by ensuring they didn’t
feel alone. Karen applied her own area of expertise to develop a tech-based
solution to the same problem – No Isolation and its first product, AV1, were the
result.
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Karen regularly speaks on the subject of loneliness and isolation; delivered a
TEDx talk about loneliness in 2018; has been featured in Forbes 30 under 30
and was named one of the BBC’s 100 Most Influential Women in 2020.
What inspired you to make ending loneliness your mission?
I, like most people, have experienced loneliness. What drove my co-founders
and I to set up No Isolation was the idea that technology could potentially
contribute positively rather than negatively.
How has your perception of loneliness evolved since you started No
Isolation?
Significantly, I’ve discovered how closely connected loneliness is with
depression and, in turn, with our physical health. I’ve also been surprised by
how taboo the subject is. Admitting you’re lonely can be painful, and almost
impossible for many people. I also thought of loneliness as something that
afflicted those who were physically on their own, but on the contrary, it is
possible to be lonely even when surrounded by people – even loved ones.
What three things would you recommend we can do to end loneliness in our
society?
We need to talk about loneliness, and build an understanding in the population
for what loneliness actually is. Governments across the world should focus on
and spend money on awareness and initiatives that can contribute positively.
Investing money in preventing loneliness has been proven to reduce cost over
time significantly.
When an understanding is there I think more people will analyse themselves
and discover what they are personally missing. Loneliness is individual, so one
solution will not work for everyone. Governments and other authorities should
analyse what their users might need to feel included and achieve a sense of
belonging.
Warm technology, non-profit organisations and the public need to team up
to be able to solve this for everyone. Loneliness is not something a single
organisation or the government can solve on its own; it’s a complex issue that
needs to be addressed from several perspectives.
What inspired the look of AV1?
We needed AV1 to be a ‘blank slate’, on which the user could add their own
personality. It couldn’t be too kind or too funny. Pixar became a great source
of inspiration in how we could design an object to represent a human, and we
mixed in a bit of Eve (from Wall-E) and Iron Man.
No Isolation
Press Release
June 2021

9/10

Do you have plans for more products?
I hope we eventually will work with all the demographic groups that
experience social isolation. For now, we have our hands full with making sure
our two products truly deliver on their potential to change lives for the better.
As a business, how does No Isolation define success?
If our users are happy, our employees are happy and we have enough money to
keep going, I would call that a success.

Contact
PR
noisolation@zetteler.co.uk
Marketing
salisbury@noisolation.com
noisolation.com
facebook.com/noisolationGB
linkedin.com/company/noisolation
twitter.com/_noisolation
instagram.com/_noisolation.com
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